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partly because the tax was high enough, from the
of the telegraph and express companies, to warrant an attenipt
to throw it on the sender of the message or parcel, and partly
because the tax was at the same time so low that the con-
sumer did not care to abandon the use of those particular
media of communication and transportation. The telegraph
is used in America almost exclusively for purposes of busi-
ness ; and the service may to a large extent be classed as a
necessary, with comparative inelasticity of demand. The ex-
press companies, moreover, even in that part of their transac-
tion where they come into competition with the postal service,
do not run much risk of reducing their business by adding
the tax to the price.

On the other hand, the one cent tax on parlor car tickets
has been borne by the transportation companies, partly be-
cause of their fear of losing their patronage, partly because
the tax constitutes a less important percentage of the price
than in the preceding cases. From the consumer's stand-
point, in the case of a moderate comfort like the parlor car
service, even a slight addition to price may mean a considera-
ble diminution of demand for the service. From the pro-
ducer's standpoint, one cent on a sum ranging from two to
four dollars (the average price of a parlor car ticket) is of
considerably less consequence than one cent on a sum rang-
ing from twenty-five to forty cents (the average price of a
telegraph message or express shipment). Even here, how-
ever, it is open to question whether the conditions of com-
parative elasticity of demand and supply will not change to
such an extent as to cause the tax on parlor car tickets to be
shifted to the consumer, just as the ordinary tax on railroad
tickets in the continental countries of Europe is also borne
by the passenger.

Finally, when a substantial tax is imposed on an act of
communication or of transportation, where the demand is
sensitive, the tax may, in rare instances, seem to have the
very exceptional result of lowering prices. When the United
States, for instance, imposed, in 1898, a one cent tax on ordi-